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The safer , easier way to help you pass any IT exams.

1.How can organizations leverage SAP Signavio and SAP LeanlX to address challenges in process
management and enterprise architecture?

A. By offering tailored recommendations and leveraging data-driven insights for process improvement.
B. By providing limited transparency and access to relevant process data.

C. By avoiding collaboration with stakeholders and external experts.

D. By limiting communication and feedback channels within the organization.

Answer: A

2.Which use cases are central to SAP LeanlX solutions? Note: There are 2 correct answers to this
question.

A. Spend Management

B. Blockchain Analytics

C. Technology Risk and Complliance

D. Application Portfolio Management

Answer: CD

3.What is the role of generative Al in SAP Signavio solutions?

A. It provides instant answers, identifies bottle necks, and offers recommendations.
B. It has no application in SAP Signavio solutions.

C. ltis primarily focused on creating new Al systems unrelated to SAP solutions.
D. Itis limited to performing routine tasks like data entry.

Answer: A

4. What is the role of the SAP Signavioo Dictionary?

A. It translates process documentation into multiple languages.

B. It maintains a library of reusable elements like systems, roles, and risks for consistency.
C. It automatically generates business policies based on existing workflows.

D. Itis a repository for storing all completed process reports.

Answer: B

5.Which data sources can SAP Signavio Process Intelligence process and analyze?

A. SAP systems, non-SAP applications, databases, and experience management platforms.
B. SAP ERP systems and SAP S/4HANA.

C. Structured SQL databases from SAP applications.

D. Customer experience data, for example, from Qualtrics.

Answer: A
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